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  Culture is an accumulation of social history, but also an innovation. With the 
expansion of social division of labor, production of private ownership, the emergence 
of barter, gradually the cultural market has been formed. Cultural market is an 
important component of the socialist economy market. It has developed into one of 
the pillar industries in Xiamen City economy. Positive cultural market environment 
and the cultural market-oriented policies, are necessary conditions for cultural 
development and prosperity of the market. The developed countries attach great 
importance to the cultural market management and the development of culture 
industry. After the reform and opening up, cultural industry has developed very 
rapidly in China. Adapt to the development of the cultural market, the reform of 
cultural system has been proposed from the national level. After the 16th Party 
Congress in 2002, cultural reform is speed up, and the legislation in the field of 
culture has been improved. To achieve a "separation of management," an independent 
cultural market comprehensive law enforcement agency has been formed. And 
gradually the law enforcement mode has shift from commissioned law enforcement to 
authorized law enforcement. In Xiamen daily supervision are becoming increasingly 
sophisticated. A regulatory system has been formed, combined of routine inspections, 
special inspections supervision by the masses. With the development of information 
technology, information technology has been used in regulatory culture market. 
However, with the growing diversity of the cultural market and our increasingly 
scientific and democratic policy environment, the cultural market management is still 
lagging behind, There are some problems to be solved. Questionnaire and case 
analysis has been used in this paper, analyzing cultural market enforcement problems 
and the causes of Xiamen mainly Siming  The results are as follow. First, the timeout 
operation of entertainment in Siming can’t be banned. Second, the legislation was 
incomplete, the internet cafes and entertainment is hard to ban under current law. 













Fourth, the system and way of cultural market management is not adapt to the pace of 
reform. Fifth, the professional level of cultural market enforcement officers is low. 
Accordingly, countermeasures are given out in this paper. First, to improve the quality 
of law enforcement officers, enhance learning is necessary. Second the construction of 
legal system should be improved. Third, through strict examination and selection, 
select high quality talents to add the appropriate staffing. The fourth strengthening the 
supervision system construction of cultural  market of Xiamen. We should intensify 






















导  论 .........................................................................................................1 
（一）研究背景 .................................................................................................... 1 
（二）文献综述 .................................................................................................... 2 
（三）研究意义 .................................................................................................... 6 
（四）研究内容 .................................................................................................... 7 
（五）研究方法 .................................................................................................... 8 
一、思明区文化市场管理的转变 ............................................................9 
（一）委托执法向授权执法的转变 .................................................................. 11 
（二）“三结合”的管理模式已经确定 .............................................................. 13 
（三）信息化管理工作初具成效 ...................................................................... 14 
二、思明区文化市场管理存在的问题 ..................................................16 
（一）辖区内娱乐场所的超时经营屡禁不止 .................................................. 16 
（二）商事制度下无证网吧和娱乐场所的取缔问题 ...................................... 18 
（三）文化市场信息化建设的混乱 .................................................................. 20 
（四）执法过程中监管体制仍不完善 .............................................................. 21 
（五）政府对行业协会和自律组织管理和引导的缺失 .................................. 23 
（六）执法人员素质不高 .................................................................................. 24 
三、城市基层文化市场管理的完善 ......................................................26 
（一）提高执法人员素质 .................................................................................. 26 
（二）完善文化市场管理的法制建设 .............................................................. 27 
（三）补充相应的人员编制 .............................................................................. 30 
（四）加强监督体系建设 .................................................................................. 31 
（五）加强信息化建设 ...................................................................................... 33 
（六）充分发挥行业协会的自治作用 .............................................................. 34 
（七）交叉部门职能的进一步简化合并 .......................................................... 34 
结  论 .......................................................................................................36 
参考文献 ...................................................................................................37 
附件 ...........................................................................................................39 



























Chapter 1 Introduction ................................................................................................ 1 
section 1 The research background ........................................................................... 1 
section 2 Literature review ........................................................................................ 2 
section 3 Research significance ................................................................................ 6 
section 4 The research content .................................................................................. 7 
section 5 The research methods ................................................................................ 8 
Chapter 2  The transition of the Siming cultural market management ............... 9 
section 1 The shiftment of commissioned law enforcement to authorized law 
enforcement ........................................................................................................ 11 
section 2 "Series" management model has been determined .................................. 13 
section 3 Informatization management begun to take effect ................................... 14 
Chapter 3 The problems existing in the Siming Districtcultural market 
management ................................................................................................................ 16 
section 1 The prohibition of entertainment timeout ................................................ 16 
section 2 The banning of unlicensed Internet cafes and entertainment  ................ 18 
section 3 Chaos of informationalization construction of the cultural market 
management ........................................................................................................ 20 
section 4 In the process of law enforcement supervision system is still not perfect
 ............................................................................................................................ 21 
section 5 The missing of government guidance to the industry association and 
self-discipline organization................................................................................. 23 
section 6 Low quality of law enforcement person is not high ................................ 24 
Chapter 4 The improvement of the urban grass-roots cultural market 
management ................................................................................................................ 26 
section 1 Improve the law enforcement personnel quality ...................................... 26 
section 2 Perfect the legal system construction of the cultural market management
 ............................................................................................................................ 27 
section 3 Supplement corresponding personnel ...................................................... 30 
section 4 Strengthen the construction of supervision system .................................. 31 
section 5 Strengthen the construction of informatization ........................................ 33 
section 6 Give full play to their role as the industry association autonomy ........... 34 
section 7 Further simplify the merger of cross department functions ..................... 34 
Chapter 5  conclusion .............................................................................................. 36 
Reference ..................................................................................................................... 37 
The appendix .............................................................................................................. 39 

























导  论 
1 
导  论 
（一）研究背景 

















































































Degree papers are in the “Xiamen University Electronic Theses and 
Dissertations Database”.  
Fulltexts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on 
http://etd.calis.edu.cn/ and submit requests online, or consult the interlibrary 
loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn 
for delivery details. 
厦
门
大
学
博
硕
士
论
文
摘
要
库
